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Salesperson’s Role Stress and Performance: An Alternative Perspective”, 31t EMAC Conference, 2002.
Ruiz de Maya, Salvador and Eva Tomaseti Solano, “Children’s Influence in Family Decision Making: A
Meta-analytic Approach”, 31st EMAC Conference, 2002.

Ruiz de Maya, Salvador and Pedro Soriano Molina “Home Shopping through Internet. Experience,
Attitudes and Purchase Intention®, 31t EMAC Conference, 2002.

Roman Nicolas, Sergio, Salvador Ruiz de Maya and José Luis Munuera Aleman, “The Role of Customer-
oriented Selling in the Relationship Selling Process”, 31t EMAC Conference, 2002.

Roman Nicolas, Sergio, Salvador Ruiz de Maya and José Luis Munuera Aleman, “Salesperson’s Ethical
Behaviour: Some Antecedents and Consequences’, 315t EMAC Conference, 2002.

Sicilia Pifiero, Maria and Salvador Ruiz de Maya, “The Impact of Cognitive and/or Affective Processing
Styles on Consumer Response to Advertising Appeals”, 4% International Research Seminar on
Marketing Communications and Consumer Behavior, 2001.

Roman Nicolas, Sergio and Salvador Ruiz de Maya, “Sales Training Practices within the European Union:
A Comparative Analysis between Northern and Southern European Small and Medium-Sized
Companies’, The Tenth Bienal World Marketing Congress: Academy of Marketing Science, 2001.
Soriano Molina, Pedro José and Salvador Ruiz de Maya, “Determinantes de la Intencién de Compra en
el Sitio Web”, XIIl Encuentros de Profesores Universitarios de Marketing, 2001.

Flores Lopez, Enrique and Salvador Ruiz de Maya, “The Advertising Environment on the Advertising
Standardization Decision”, 29" EMAC Conference, 2000.

Arcas Lario, Narciso, Salvador Ruiz de Maya and Pedro Jesls Cuestas Diaz: “Ecological Agrarian
Products in Spain: Marketing and Consumer Attitudes towards Them”, International Symposium on
Protected Cultivation in Mild Winter Climates: Current Trends for Sustainable Technologies, 2000.
Flores Lopez, Enrique and Salvador Ruiz de Maya, “Influencia del Entorno Publicitario en la
Estandarizacion de la Publicidad Internacional’, XI' Encuentros de Profesores Universitarios de
Marketing, 1999.

Roman Nicolas, Sergio, Salvador Ruiz de Maya and José Luis Munuera Aleman, “The Effects of Training
on Salespeople Customer Orientation, Performance and Effectiveness in SMEs”, 28th EMAC
Conference, 1999.

Roman Nicolas, Sergio, Salvador Ruiz de Maya and José Luis Munuera Aleman, “Formacion,
Rendimiento y Efectividad de la Fuerza de Ventas”, X Encuentros de Profesores Universitarios de
Marketing, 1998.

Delgado Ballester, Elena and Salvador Ruiz de Maya, “Waiting Time in Decision Making and Consumer
Time Orientation”, 27" EMAC Conference, 1998.

Delgado Ballester, Elena and Salvador Ruiz de Maya, “Decisiones de Consumo que Implican Tiempo
de Espera y Orientacion Temporal del Consumidor”, IX Encuentro de Profesores Universitarios de
Marketing, 1997.

Arcas Lario, Narciso and Salvador Ruiz de Maya, “Acciones de Marketing de las Cooperativas de
Comercializacion de Productos Hortofruticolas”, IX Encuentro de Profesores Universitarios de Marketing,
1997.

Munuera, José Luis, Miguel Hernandez Espallardo and Salvador Ruiz de Maya, “La Planificacion de las
Ferias como Actividades de Marketing”, VIIl Congreso Nacional y IV Congreso Hispano-Francés de
AEDEM, 1994.
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145. Munuera Aleman, José Luis and Salvador Ruiz de Maya, “Trade Fairs: Visitor's Viewpoint”, 22" EMAC
Conference, 1993.

146. Ruiz de Maya, Salvador and José Luis Munuera Aleman, “Las Preferencias del Consumidor: Estudio de
su Composicién a través del Andlisis Conjunto”, IV Encuentros de Profesores Universitarios de
Marketing, 1992.

147. Munuera Aleman, José Luis, Salvador Ruiz de Maya and Andreas Kanther, “Propuesta para un
Programa de Doctorado en Marketing”, /ll Encuentros de Profesores Universitarios de Marketing, 1991.

Grants Received
Europe

CONSUMER DECISION-MAKING ON ORGANIC PRODUCTS. European Commission.

University of Surrey(UK), VTT Biotechnology (Finland), INRAN (ltaly), Agricultural University of Athens
(Greece), University of Murcia (Spain), MAPP The Aarhus School of Business (Denmark), FRCN
(Germany), Uppsala University (Sweden). 2002-2005. 1.720.077 €. Richard Shepherd (leading), 22
researchers.

ECONOMIC LEARNING IN TRAINNING FOR ENTERPRISES (ELITE). European Commission.

Devon and CornwallTraning and Enterprise Council (United Kingdom), Escola Superiore De Gestao
Hoteleria E Turismo (Portugal), HOZN/HKLT/FEO (Netherlands), Helsinki University of Technology
(Finland), University of Murcia (Spain), College of St. Mark St John (United Kingdom), University of Plymouth
(United Kingdom), University of Exeter (United Kingdom). 1997-1999. 53.175.585 Ptas. Sally
Pedrisat:(leading),16 researchers.

Spain

THE ADVANTAGES OF COMMUNICATING CSR ACTIVITIES AND ETHICAL BEHAVIOR ONLINE:
EFFECTS ON CONSUMER BEHAVIOR Ministerio de Economia, Industria y Competitividad, Spain.
University of Murcia and Catholic University of Leuven. January 2018 to December 2020. 31.460 €. Salvador
Ruiz (leading), 10 researchers.

THE EFFECT OF BRAND PERCEPTION AND EXPERIENCE WHEN THE CONSUMER ACCESS AND
SHARE INFORMATION THROUGH INTERNET Ministerio de Educacién y Ciencia, Spain. University of
Murcia, Columbia University and Catholic University of Leuven. March 2013 to December 2016. 45.500 €.
Salvador Ruiz (leading), 12 researchers.

THE CONSUMER COMPANY RELATIONSHIP ON INTERNET: BEHAVIOR BASED ON LOVE
(IDENTIFICATION) AND HATE (BOICOT). Fundacién Séneca, Regién de Murcia, Spain. University of
Murcia. January 2010 to December 2013. 25.500 €. Salvador Ruiz (leading), 10 researchers.

SOCIAL AND ETHICAL DIMENSIONS ON CONSUMER BEHAVIOR ON INTERNET. Ministerio de
Educacion y Ciencia, Spain. University of Murcia, Columbia University and Catholic University of Leuven.
2010-2012. 88.935 €. Salvador Ruiz (leading), 12 researchers.

KNOWLEDGE GENERATION AND MULTISENSORIAL INTERACTION IN CERAMIC NEW PRODUCT
DEVELOPMENT ENVIRONMENT. Ministerio de Educacién y Ciencia, Spain. University of Murcia and other
six universities, CSIC and eighteen companys and associations of pottery sector. 2007 - 2009. 533.971 €.
12 researchers.

INTERNET USE AND CONSUMER-COMPANY IDENTIFICATION AS A COMPETITIVE RESOURCE.

Ministerio Educacion y Ciencia, Spain. University of Murcia. 2005 - 2008. 50.000 €. Salvador Ruiz (leading),
10 researchers.
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CONSUMER BEHAVIOR ON INTERNET AS A SOURCE OF COMPETITIVNENESS: TRANSACTIONAL
AND RELATIONAL PERSPECTIVES. Ministerio de Ciencia y Tecnologia, Spain. University of Murcia.
2002-2005. 64.400 €. Salvador Ruiz de Maya (leading), 9 researchers.

Attitudes, behaviours and consuming habits of eleder people. The case of Region de Murcia. Fundacion
Séneca, Spain. University of Murcia. 2001-2002.1.687.000 ptas. 5 researchers.

Children and teenagers from Comunidad Auténoma Valenciana: analisys on their socialization process and
their implication towards products from a marketing point of view. Conselleria de Cultura, Educacié i Ciencia
de la Generalitat Valenciana, Spain. University of Miguel Hernandez. 1998-2000. 3.217.900 ptas. 4
researchers.

Projects with companies and public administrations (Spain)

ESPACIO ECONOMICO DEL MEDITERRANEO ESPANOL. TURISMO RESIDENCIAL.

Céamara de Comercio, Industria y Navegacion de Murcia.

Department of Marketing, University of Murcia (from September 2012 to November 2012) 25.500 €.
Salvador Ruiz de Maya (leading).

ELABORACION DEL LIBRO BLANCO DEL COMERCIO EN LA REGION DE MURCIA

Instituto de Fomento de la Region de Murcia.

Department of Marketing, University of Murcia 17.876 €. Salvador Ruiz de Maya and Longinos Marin
(leadings), 8 researchers.

PROYECTO DE ANALISIS DE DATOS SEGUNDA ENCUESTA CEHEGIN CIUDAD DIGITAL.
Ayuntamiento de Cehegin

Department of Marketing, University of Murcia (from May 2011 to June 2011) 8.500 €. Salvador Ruiz de
Maya (leadings.

PROYECTO DE ANALISIS DE DATOS PRIMERA ENCUESTA CEHEGIN CIUDAD DIGITAL
Ayuntamiento de Cehegin

Department of Marketing, University of Murcia (from May 2010 to June 2010) 2.750€. Salvador Ruiz de
Maya

PROYECTO DE INVESTIGACION Y DISENO DE UN PLAN DE COMUNICACION. Fundacién Veterinaria
Clinica Universitaria, University of Murcia.

Department of Marketing, University of Murcia. 2010 (from January to June). 17.400 €. Maria Dolores
Palazén Vidal and Longinos Marin Rives (leadings).

ESTUDIO SOBRE LA CALIDAD DEL SERVICIO EN LA TRAMITACION DE SUBVENCIONES DEL INFO.
Instituto de Fomento de la regién de Murcia. INFO. Consejeria de Universidades.

Department of Marketing, University of Murcia. 2009 (from June to December). 13.000 €. Longinos Marin
Rives and Salvador Ruiz de Maya(leadings).

GENERACION DE CONOCIMENTOS SOBRE LA INTERACCION MULTISENSORIAL DEL SER HUMANO
CON LOS ENTORNOS PARA EL DESARROLLO DE NUEVOS PRODUCTOS Y SERVICIO. Ministerio de
educacion y ciencia.

Department of Marketing, University of Murcia. 2007 - 2009. 4.250 €. Salvador Ruiz de Maya (leading).

HABITOS DE COMPRA DEL CONSUMIDOR DE LA REGION DE MURCIA. Camara de Comercio, Industria
y Navegacién de Murcia.
Department of Marketing, University of Murcia. 2007 - 2008. 45.000 €. Longinos Marin Rives and Salvador
Ruiz de Maya (leadings).
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PLAN ESTRATEGICO DEL SECTOR AGROALIMENTARIO DE LA REGION DE MURCIA. Consejeria de
Agricultura y Agua, Comunidad Auténoma de la Regién de Murcia.
Department of Marketing, University of Murcia. 2006. 92.800 €. José Luis Munuera Aleman (leading).

REALIZACION DE UN PLAN ESTRATEGICO DE MARKETING PARA EL BALNEARIO DE ARCHENA.
Balneario de Archena, S.A.Department of Marketing, University of Murcia. 2005-2006. 49.000 €. José Luis
Munuera Alemén (leading).

PLAN ESTRATEGICO DE LAS ENTIDADES ASOCIATIVAS DE COMERCIALIZACION DE LA REGION
DE MURCIA. FECOAM (Federacion de Cooperativas Agrarias de la Regién de Murcia).

Department of Marketing, University of Murcia. 2002-2003. 28.659 €. José Luis Munuera Aleméan and
Narciso Arcas Lario (leadings).

PLAN DE MARKETING DE LAS EMPRESAS ADSCRITAS AL PROGRAMA INTEGRAL. Integral, Sociedad
para el Desarrollo Rural del Noroeste de la Region de Murcia.
Department of Marketing, University of Murcia. 2000. 4.800.000 Ptas. José Luis Munuera Aleman (leading).

EL COMPRADOR DE PRODUCTOS FARMACEUTICOS EN LA REGION DE MURCIA. HEFAME
(Hermandad Farmacéutica del Mediterraneo). University of Murcia. 1998-1999. 5.000.000 Ptas. José Luis
Munuera Alemén (leading).

LA INDUSTRIA CARNICA ANTE EL RETO EUROPEO: UN ANALISIS ECONOMICO Y ESTRATEGICO.
CajaMurcia; Instituto de Fomento de la Regién de Murcia; Asociacion de Industrias Carnicas de la Region
de Murcia; Fuertes S.A.University of Murcia. 1996-1997. 6.000.000 Ptas. Antonio Rouco Yafiez, Isabel
Martinez Conesa and Domingo Garcia Pérez De Lema (leadings).

PLAN ESTRATEGICO DE LAS ENTIDADES ASOCIATIVAS DE COMERCIALIZACION DE LA REGION
DE MURCIA. CajaMurcia; FECOAM (Federacién de Cooperativas Agrarias de la Region de Murcia).
University of Murcia. 1995-1997. 3.300.000 Ptas. José Luis Munuera Aleman (leadings).

ESTUDIO GENERAL SOBRE EL COMERCIO Y EL COMPRADOR EN LA REGION DE MURCIA.
Asamblea Regional de Murcia; Consejo de Camaras de Comercio de la Regién de Murcia; Direccion
General de Comercio y Artesania; Instituto de Fomento de la Region de Murcia.

University of Murcia. 1992-1993. 3.800.000 Ptas. José Luis Munuera Aleman (leading).

Dissertations supervised and placement of my students

1. Enrique Flores Lopez. University of Murcia. July 1999. “Determinants of advertising standardization:
Application to Spanish exporting companies.” Placement: University of Polytechnic of Cartagena (Spain).

2. Sergio Roméan Nicolas. University of Murcia. September 2001. “Antecedents and consequences of
salespeople customer orientation.” Placement: University of Murcia (Spain).

3. José Francisco Parra Azor. University of Murcia. February 2001. “Consideration set formation when
buying through Interne.” Placement: University of Miguel Hernandez (Spain).

4. Maria Sicilia Pifiero. University of Murcia. October 2003. “Information overload on the Internet. The
effects of amount and organization of the information on consumer behavior.” Placement: University of
Murcia (Spain).

5. Joaquin Longinos Marin Rives. University of Murcia. March 2006. “Antecedents and consequences of
consumer identification with the company.” Placement: University of Murcia (Spain).

6. Eva Tomaseti Solano. University of Murcia. July 2006. “Determinants of consumer's evaluation of
innovations exhibited through virtual reality.” Placement: University Polytechnic of Cartagena (Spain).

7. Inés Lopez Lopez. University of Murcia. March 2010. “Social sharing of emotions in consumer behavior.”
Placement: University of Murcia (Spain).

8. Carlos Antonio Martinez Clares. University of Murcia. September 2011. “The effect of age and TV
exposure on consumer’s values and advertising efficacy.” Placement: University of Murcia (Spain).
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9. Maria del Carmen Hidalgo Alcazar. University of Murcia. May 2014. “Cognitive and affective emotions
of tourism destination image. An approach through the Theory of Social Representations,” Placement:
Catholic University of the North (Chile), University of Ledn (Spain)

10. Miguel Giménez Garcia Conde. University of Murcia. December 2015. “Parental attitudes and childhood
overweight. The role of communication.” Placement: University of Murcia (Spain).

11.Sylvia Lépez Davis. University of Murcia. September 2017. “Personal social responsability:
measurement, dimensions and relations with corporate social responsibility.” Placement: private sector.

12.Claudia Ximena Aguirre Mejia. November 2020. “Antecedents and consequences of eWOM on
corporate social responsibility actions.” Placement: Catholic University of Murcia (Spain).

13. Rocio Alarcén Lopez. June 2021. “The effect of sharing experiences of personalization on consumer
behavior.” Placement: .

Professional Service

Association Management: President of AEMARK (Spanish Association of Marketing Educators
and Professionals), 2014 to 2018.

Conference Co-Chair: EMAC Doctoral Colloquium 2004, Consumer Behavior Track

Conference Organizing Committee: 33 EMAC Conference, 2004
Xl Encuentros de Profesores Universitarios de Marketing, 1997

Ad hoc reviewer. International Journal of Research in Marketing, 1997 and 2009
Journal of Business Ethics, since 2006
Electronic Commerce Research and Applications, 2009
European Journal of Marketing, 2007
International Journal of Information Management, 2009
Journal of Marketing Communication, 2009
Revista Europea de Direccién y Economia de la Empresa, from 1997
Revista Espafiola de Investigacion en Marketing ESIC, from 1997
Universia Business Review, 2007
Cuadernos de Economia y Direccion de Empresas, 2006
Spanish Marketing Association Annual Conference, 1998-2010
European Marketing Academy Conference (EMAC), 2000-2010
Association for Consumer Research Conference, 2000-2010

Editorial Board Administrative Sciences. Section Board Member, 2020-present
Frontiers in Psychology, 2018-present
Romanian Journal of Marketing, 2007-2017

Research Awards

(Best paper award) Mejor Articulo de Investigacion en la Revista Espafiola de Investigacion en Marketing
Asociacion Espariola de Profesionales del Marketing AEMARK

“When Sharing Consumption emotions with strangers in more satisfying than sharing them with Friends”
Lopez Lopez, I; Ruiz de Maya, S, and Warlop, L; 2015.

Best Working Paper Award, Society for Consumer Psychology Conference, Atlanta, 2011. Paper: Lopez
Lopez, Inés, Salvador Ruiz de Maya and Luk Warlop, “Does sharing negative consumption-related emotions
help or hurt satisfaction?”

(Best paper award) Mejor Trabajo de Investigacién en la Revista Espafiola de Investigacion en Marketing.
Asociacion Espariola de Profesionales del Marketing AEMARK
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La Identificacién del Consumidor con la Empresa. Antecedentes e Influencia sobre el Comportamiento
Salvador Ruiz and Longinos Marin, 2009. 2000 euros.

(Best paper award) Premio Foro de Marcas Renombradas Espafiolas. Foro de Marcas Renombradas
Espafiolas y la Oficina de Patentes y Marcas

“Estrategias de Marca para Nuevos Productos: ; Extension o Alianza?”

Longinos Marin and Salvador Ruiz, 2008. 3000 euros.

Highly Commended Award. Emerald Literati Club
“The Effects of Sales Training on Sales Force Activity”, European Journal of Marketing, 36 (11/12)
Sergio Roman, Salvador Ruiz and José Luis Munuera, 2003

(Best dissertation award) Mejor Tesis Doctoral. VIl Encuentro de Profesores de Marketing
“La Familia como Unidad de Decisién y Consumo”
Salvador Ruiz, 1996

(Research award) Premio AFE de investigacion. Asociacion de Ferias Espafiolas
‘Las Ferias Comerciales como Variable de Marketing: Analisis de los Objetivos del Expositor”
José Luis Munuera, Salvador Ruiz and Miguel Hernandez, 1994. 300.000 ptas.

University Managements

- Director of the Permanent office of the University of Murcia in Cehegin (2017-).

- Coordinator of the doctoral program in Business Sciences December 2018 — October 2020

- Erasmus Program Tutor at the University of Murcia 2014-2020

- Head of the Marketing Department (2007-2010).

- Sub-director (1991-1994), Coordinator of the marketing module (1996-1999), and Director (2000-2003)
of the Master in Foreing Trade (Direccién y Gestion en Comercio Exterior), University of Murcia and
Business School of the Region of Murcia.

- Vice-dean for International Exchanges, School of Business and Economics, University of Murcia 1996-
2005.

- Secretary of the Business Department, University of Murcia, 1996.

Professional Association Membership and Management

Association for Consumer Research

AEMARK (Spanish Association of Marketing Educators and Professionals)
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